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Presenter
Presentation Notes
First quarterly meeting held on May 25, 2006 with 55 people from 34 companies.
This is our 11th quarterly meeting. I haven’t counted the folks in the room but we have well over 200 marketing operations professionals from 80 different companies now in MOCCA. And we’re not just high tech or Bay Area anymore.  
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2008/2009 Focus

 What:
– Increased the value members derive from participation 
– Grow awareness for MOCCA

 How: 
– Increase the size of the board and assigned specific responsibilities 

to each member
 Who:

Amy Crosby, Symantec: Operations Chair
Anna Suarez, Cisco: Content Chair
Brenda Kring: CyberSource: Membership Chair
Ed Allison: Juniper Networks: Programs & Planning Chair
Marcia Trask, Adobe: Technology Chair
PJ Wells, Consultant: Business Development Chair
Larissa DeCarlo, MTS: Marketing Chair, Chair of Board

Presenter
Presentation Notes
Operations: Amy Crosby 
Secretary: Call board meetings, takes minutes, tracks the board’s action items, and maintains board’s aliases
Treasurer: Research the process and ramifications of charging for membership in 09/10 
Content: Anna Suarez 
Direct the development of content to compel membership and increase awareness for MOCCA, Identify and showcase members’ ideas and best practices, Conduct surveys to capture trends and gather statistics
Membership: Brenda Kring 
Develop the membership base, Sign-up new members, Define membership types (professional, corporate, and partner), Develop member retention and volunteer plans, Manage MOCCA’s LinkedIn group, Yahoo! Group, directory, and membership alias
Programs & Planning: Ed Allison 
Plan all MOCCA events, Manage the process of planning for the future of MOCCA
Marketing: Larissa DeCarlo
Communicate MOCCA’s value proposition to current and prospective members, 
Increase exposure for MOCCA across the marketing operations and marketing fields 
Technology: Marcia Trask
Manage and develop MOCCA’s infrastructure and interfaces, Administer the web site, LinkedIn Group, Yahoo Group, Support a growing requirement for virtual participation in meetings
Business Development: PJ Wells 
Manage MOCCA’s relationship with vendors, consultants, academics and advisors while preserving a ‘no selling’ environment, 
Develop clear roles that involve sponsorship, content development, and guest speaking




MOCCA Mission

 Foster a community for sharing practical experience
 Encourage the professional development of 

Marketing Operations practitioners
 Develop the Marketing Operations professional

Presenter
Presentation Notes
The MOCCA Board is in place to understand and respond to the needs of the Marketing Operations community – feedback please!




Upcoming Meetings

 November 11, 2008: New Technologies, Capabilities & Trends  

 December 11, 2008: 2008 Holiday Mixer w/Sirius Decisions

 February 11, 2009: Marketing Systems and Tools

 May ?? 2009: Marketing Analytics and Measurement

 August 12, 2009: Marketing Excellence

Sirius Decisions Roundtables

December 11, 2008 West Coast/Bay Area Quarterly Meeting

December 13, 2008 East Coast Quarterly Meeting

x



Today’s Meeting

 Presentation from 5 vendors on Business Intelligence 
& Analytic Technologies
 Presentation format – 20” + 10” Q&A
 Participants:

– Bill Heitner Aprimo
– Neil Callahan MKTG.COM
– Jake Krakauer Oracle/BI Unit
– Jill Rowley Eloqua
– Mike Azevedo & Jamie Bordewky Microstrategy 
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Professional Development and Development 
of the Marketing Operations Professional
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